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Survey Structure:

The 2011 Mobile Recruiting Survey was conducted to gather information about how
human resources and recruiting professionals are using mobile in their sourcing and hiring
efforts. The survey focused primarily on professionals located in the United States and the

United Kingdom.

There were a total of 155 responses to the survey. The survey was conducted during

December 2010 and January 2011.

Key Findings:

- Blackberry retains a slim lead in usage over iPhone and Android

- Text communication directly to the candidate is the most common current use of
mobile in recruiting

- 23% of respondents have a mobile version of their career site

- 89% are using social media in combination with mobile techniques

- Mobile’s ‘always on’ aspect is most appealing to organizations

- 34% of respondents plan to increase spending on mobile during the coming year —
but 37% have no plans to spend on mobile at all

- The biggest barrier to mobile adoption is a lack of knowledge about mobile

recruiting options
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Q1) Types of respondents:

Which of the following most closely matches your job title?

HR director [ manager

HR generalist

Recruiter (internal)

Recruiter (contingent

or retained)

2447%

BI%

0% 10% 20%

Q2) Usage of mobile in recruiting:

Do you use mobile devices in any aspect of your recruiting efforts (i.e., job ads, communicating
with candidates, etc.)?

627%

T
20% 40 % 60 %
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Q3) Types of mobile device used:

What type of mobile device do you use most frequently in your professional work?

Blackberry

Standard feature phone 118%

T T
0% 5% 10% 15% 20% 25%

Q4) Location:

What country are you located in?

United States

United Kingdom

Q5) Size of organization:
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What is the total number of employees in your organization?

26-50

500-995

0% 10% 20% 30%

Q6) Mobile techniques currently used:

Which of the following aspects of mobile recruiting do you “currently” use? (Check as
many as apply)

Text messaging -
communicate directly
wiindividual candidates

Mobile version
of career site

Text messaging
promo - job ads

Barcodes /OR codesin
recruitment advertising

Text messaging promo
- employer branding

Text messaging promo
- company events

Mobile "App' for
career site

Video on mobile

Candidates can apply
for jobs via text

T
0% 20% 40% 60 %
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Q7) What techniques are working?:

Which of the following aspects of mobile recruiting has been effective for your

organization? (Check as many as apply)

Text messaging -
communicate directly..

Text mes=saging
- job alerts:

Mobile version
of career site

Mot applicable

Text messaging promo
- employer branding

Text messaging promo
- company events

159 %

Mobile-friendly communications

and subscription... 15 %

Candidates can
apply for jobs via..

Mobile "App' for a7%
career site |

Barcodes /QR codes in
recruitment advertizing

All Cther Responses 43%

T
0%

1
10% 20% 30%

Q8) Using social media with mobile:

40%

Are you using social media (such as LinkedIn or Twitter) in combination with mobile for

your recruiting efforts?

Nao. but plan to do so 26%

0% 20% 40 % 60 %

80 %

100 %
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Q9) Other services using mobile:

Which of the following recruitment services that your organization currently uses “also™ provides
some type of mobile version of its service? (Check all that apply)

None of our providers
provide mobile options

Applicant tracking
systemn (ATS)

Sourcing system
(such as AIRS)

1 1
0% 10% 20% 0% 40 %

Q10) Why use mobile:

Which of the following is an important factor in your decision to use mobile in your recruiting
efforts? (Check all that apply)

Mabile is ‘always
on'- s0 can always...

Immediacy

Providing additional
choices for the job seeker

Being where the
job seeker iz

Improving job
seeker satisfaction

Higher response rate
than other methods

Ability to reach diverse

candidate population i

Ability to reach
gudience thatdoes... 181%

The fact that mabile
marketing is all 'opt-in’

Ability to reach
a specific age group..

All Other Responses
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Q11) Mobile spending plans:

Which of the following best reflects your spending plans for mobile recruitment during
the next 12 months?

Mo spending plans for
mabile recruiting

Increase spending

Keep spending same
as previous 12 mos.

Decrease spending —

0% 10% 20% 0% 40%

Q12) Barriers to implementing mobile recruiting:

Regardless of whether or not you have implemented mobile recruiting in your organization,
which of the fellowing do you see as barriers to such implementation?

Lack of knowledge about
mobile recruiting options

Lack of a mobile 519%
recruiting strategy :

Lack of knowledge
about mobile 509 %
recruiting technology

Lack of budget B0%

Lack of technology to
support mobile recruiting

Lack of staff to support
mobile recruiting

Management's lack of
interest or opposition

T
0% 20% 40 % 60 %
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